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musings
The Best of All Possible Economies (?)
That’s supposedly what we’ve had. Voltaire would have laughed. page 4

company watch
A Council of Environmental Elders
How Collins and Aikman’s innovative Sustainability Council works. page 5

The Perils of Being Public
Wall Street was threatened by Industrial Scientific’s culture, and vice versa. page 6

trend watch
Drug Testing: A Bad Investment
Drug tests do not increase workplace safety but do harm morale. page 7

Iceland Award Melts
Business Ethics celebrated Iceland’s all-organic policy, but months later the policy
went bust. Plus other news: linking pay to social performance...Burger King and live
cows possibly being skinned...and much more. page 8

book snacks
Binary Economics...Bringing Your Soul to Work. .. Globalization From Below. page 10

£

COVER SECTION

The 100 Best Corporate Citizens
In our second annual listing of best companies serving multiple stakeholders,
there’s a surprising re-shuffling of the list. Thirty-one firms dropped off.
And Procter & Gamble is No. 1 this year. page 12

Chart of the Best Corporate Citizens
Complete list of the best corporate citizens, with financial and social ratings. page 15

How Do You Measure Corporate Citizenship?
The theory and revised methodology behind this year’s listing. page 17

what wonld you do?
The Truth Could Cost You $16 Million
The financial projections were inflated, but saying so could kill the deal. page 18

double yield
Selecting a Private Money Manager Who Understands SRI
A first-ever listing of the 19 leading money management firms that really “get”
social investing—with a chart of their financial and social performance, plus advice
on evaluating their social commitment. page 19
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