
I 

I 

The mission of Business Ethics 
is to promote ethical business practices, 

to serve that growing community of 
professionals and individuals striving to work 

and invest in responsible ways. 

PUBUSHER AND EXECUTIVE EDITOR 

Michael Connor 

EDITOR 

Marjorie Kelly 

Contrilmting Wn'ters 
Mark Gunther, Russell Mokhiber, Cheryl Smith 

DESIGN 

Designer Pal Thompson 

OFFICE [pHo 612/879-0695 FAX6l2/879-o6991 
E·MAIL, bizethics@aol.com 

WEB SITE: www.business-ethics.com 

Business Manager Karen McNichol 

ADVERTISING [pH, 952/937-2285 FAX, 952/937-58861 

Associale Publisher Jean Sheehan Madson 

UsrRENTAL 

MSGI Direct (formerly known as Stevens-Knox) 
333 Seventh Ave., 19th Floor, New York, NY 10001 

9 l7/339-72oo 
TinaTorres 9l7/339-7255 

Belltys Reyes-Cuni 9l7/339-7l74 

CO-FOUNDERS 

Marjorie Kelly and MIriam Kniaz 

Need to get in touch 
with Business Ethics? 

Our customer service department can 
help you with renewals, gift subscrip
tions, address changes, and questions. 

Call customer service: 612/879-0695, 
fax 612/879-0699 or write: 
Business Ethics, Subscription Dept., 
P.O. Box 8439, Minneapolis MN 55408 
Email: BizEthics@aol.com 

Subscriber service requested: 

o New or Renewal Subscription 
Send us your name and address and 
enclose your check for 1 year (4 issues) 
-$49.00 (current subscribers please 
enclose your address label). 

o Change of address 
(Please allow 4 weeks.) 
Send us your new address and provide 
your label or old address for subscrip
tion identification. 

o Mail preference 
We make our subscription list avail
able to reputable companies and 
organizations whose products and/or 
services may be of interest to you. If 
you do not want your name to be 
made available, please enclose your 
mailing label and initial here: _ _ _ 

Business Ethics (issn 0894-6582) (USPS 0003-735) is pub
lished quarterly by New Mountain Media, llC, 2845 Harriet 
Avenue, Suite 207, Minneapolis, MN 55408.Subscription 
rates: U.S. $49; foreign 559. Copyright C! 2005 by New Moun
(ain Media, LLC. Subscriptions and editorial correspondence 
should be addressed (Q Business Ethics, P.O. Box 8439, Min
neapolis, J\1N 55408. Overnight deliveries may be sent to 2845 
Harriet Avenue, Minneapolis, MN 55408. Phone 61l/879-
0695 . Fax 612/879-0699. Postmaster: Send addre •• 
changes to Business Ethics, Subscription Dept., P.O. 
Box 8439, Minneapolis, MN 55408. ~ 

Business Ethics 
CORPORATE SOCIAL RESPONSIBILITY REPORT 

WINTER 2004 
VOL. 18, NO.4 

what would you do? classic 

Like the Smoke of a Blazing Room 
On the new fraud hotline, a disturbing rumor came in: technicians may have altered test 

data so batches of ammunition would pass. A real-life case study from a defense 
contracting company. P AGE 6 

trend watch 

Behind the Vioxx Headlines: David Graham on the risks of speaking out 
How the FDA fought one of its own researchers when he tried to speak out about the 

risks associated with Vioxx--even as Merck was pulling the drug off the market. PA G E 7 

book snacks 

Bite-size excerpts from recent books of note: Limits co Growth: The 30-~ar Update by 
Donella Meadows, Jorgen Randers, and Dennis Meadows; and Confessions of an Economic 

Hit Man by John Perkins. Plus brief notes on other books. PA G E 8 

Can One Person Change a Major Corporation? 
She helped engineers hire and promote more women and minorities ... 

led HP to offer domestic partner benefits .. . created a new social mission 
for HP's research labs. Barb Waugh at Hewlett-Packard shows what 

one mid-level person (with great networks) can do. PAGE 10 

------------------~-----------------

SPECIAL FOCUS: THE CUTTING EDGE OF SOCIAL INVESTING 

musmgs 

Holy Grail Found: Absolute, Definitive Proof CSR Pays Off 
A look at two recent "meta-studies" that rigorously review 30 years worth of research, 
finding definitive proof that responsible companies perform better financially. PA G E 4 

Socially Responsible Investing Takes on System Change 
Frank Dixon has developed new metrics for "Total Corporate Responsibility"

which include lobbying, campaign donations, advertising, and other ways 
of influencing culture. This shifts the focus of social investors from the 

individual corporation to the larger system. PA GElS 

Surviving the Roller Coaster Ride: Annual SRI Mutual Fund Review 
A senior portfolio- manager at Trillium Asset Management selects SRI funds that have 

shown they can deliver performance in both bear and bull markets. PAGE 1 7 
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