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27 An Intimate Conversation
With Anita Roddick

The founder of The Body
Shop, a $1.2 billion cosmetics
company, talks about death,
work, and “bloody moisture
creams.”

17 Executives of the World,
Unite!

The “Third Wave” of the
environmental movement is
upon us, and guess who’s in
the lead?

By Craic Cox aND SALLY POWER

COVER PHOTOGRAPH BY DANIEL CORRIGAN.

24 Going Public Without Selling Your Soul

While it’s a great way to spur growth, going public inevitably puts pressure on a
company’s larger mission. How three companies have avoided the potential minefields.
By Ruonpa HIL1BERY

Not Business As Usual

14 Doing Right for Your Bottom Line: Can community involvement actually drive
company performance?

15 Would You Buy a New Car From This Man? Customer-friendly auto sales.

16 Letting Customers Put Deposits Where Their Hearts Are: Vermont National’s
socially responsible fund takes off.
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35 WHAT WOULD YOU DO?

Poor Performance
A manager is forced to give low performance
ratings to some of her best people.

6 MUSINGS
Living in the Machine Dream

Toward a new myth for our time.

8 Trend Watch

Courting repetitive-stress injury cases; Larami
Corporation gets soaked; animal rights
counterattacks; is Benetton too progressive?

12 People

Mitchell Knisbacher goes the extra mile; Peter
Russell makes change; Harry Featherstone
takes his factory back to school. -

30 Working Ideas

Adpvertising for votes; from the ethics mailbag;
gainsharing at GE; I1BM’s bridge to retirement;
it’s not just the money that’s green at Bank of
America.
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Finding An Advisor You Trust
Tips on cultivating a lucrative relationship.
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Heretics in the

Church of Economics

Senator Al Gore’s Earth in the Balance.

46 PURSUIT OF HAPPINESS

Reorganizing Our Work
Breaking out of a 200-year-old mold.
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Directory
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32 THE ECOLOGICAL OFFICE

Savings on Tap
Tips to save water—in and out of the office.

33 THE ENLIGHTENED MANAGER

The Sins of Commissions
Do commissions convey the wrong message?
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