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LEITERS TO THE EDITOR 
Against South African divestment ... Business and spirituality ... more. 

MUSINGS 

BEYOND WINNING AND LOSING 

ByJoy Houghton 
A guest columnist redefines motivation in a competitive world. 

TREND WATCH 
Working Ideas: Rabbit ears, hoopla, radical pricing, marching bands. 
Environment Watch: Seven environmental marketing ideas. Why is plastic 
so bad anyway? 

NOT BUSINESS As USUAL 
Junk Mail for the World ... 'Do What You Need, Send Us the Bill' ... The 
Emergence of the Progressive Consumer. 

WHAT Do You REALLy WANT TO Do WITH YOUR LIF'E? 
Put my son through college ... change the world ... windsurf ... earn my 
master's ... write a book. Answers to a reader roundtable. 

A PLAYGROUND OF BOOKS 
An editor's dozen of the most interesting, challenging, useful, fun books 
concerning the intersection of values and business. 

NINE IDEAS FOR TRANSFORMING YOUR WORK 
(WITHOUT LEAVING YOUR JOB) 
By Dennis Jaffe and Cynthia Scott 
How to have fun, learn a lot, get creative, stay motivated, be radical, and 
get your work done at the same time. 

WHAT WOULD You Do? 
WHEN THE NEIGHBOR NEXT DOOR IS GAY 
By Doug Wallace 
Now that the picketing has finally stopped, should the family planning 
clinic risk more controversy? 

SOCIALLY RESPONSIBLE BUSINESS DIRECTORY 
Centers of ethics ... investing funds ... resources ... more. 

SOCIALLY RESPONSIBLE BUSINESS CALENDAR 
Socio-economics ... Gathering of Leaders ... deep ecology ... more. 

BOOKEND 

BRINGING BUSINESS SKIllS TO SOCIAL CHANGE 
By Philip Kotler and Eduardo Roberto 
An intriguing handbook on using business tools to change public behavior. 
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The mission of Business Ethics magazine is to promote ethical business practices, and to serve that 
growing community of professionals striving to live and work in responsible ways. 
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