
 

 

Business and Professional Ethics Journal  

CALL FOR PAPERS 

“Do We Already Have Enough Business Ethics?” 

 

Business and Professional Ethics Journal invites submissions to a Special Topic Forum on 

business ethics as an ascendant ethic that has helped constitute, and that is in turn constituted by, the 

highly productive economic and cultural orders of industrial and post-industrial societies. 

The broad purpose of the special issue is to explore an alternative, critical understanding of 

business ethics.  That alternative understanding is grounded in the idea that business ethics can be 

understood not as the application of general ethics to business, but rather as a practical, phlegmatic, 

pragmatic ethic, similar to what Weber called the Protestant ethic.   In this critical understanding, 

business ethics is an ethic that has become ascendant in certain parts of the world and in certain cultures, 

and that fosters work, instrumental rationality, and anonymous trust.   

 

As the forum title indicates, we welcome contributions that argue for, or against, relevant 

normative propositions.  In particular, we are interested in contributions that address either or both of the 

following questions: 1) whether business ethicists should be working to extend business ethics to new 

domains, such as public schools; and 2) whether business ethicists should be working for the rise of a 

psychologically-oriented, sanguine ethics that promotes human flourishing better than business ethics 

and earlier ascendant ethics have done.  We are also interested in receiving positively-oriented 

ethnographic, empirical, or analytical contributions that reflectively consider business ethics as an 

ascendant ethic, both in itself and in contrast to other, earlier ascendant ethics, such as the “good-bad” 

warrior ethics and the “good-evil” priestly ethics described by Nietzsche.    

 

The special issue will include an editor’s essay that will deal with the possible extension of 

business ethics to new domains, Marxist, Nietzschean, and feminist challenges to the ascendance of 

business ethics, the possible rise of an alternative sanguine ethic, and the connection of different forms 

of ethics to different psychological humors or temperaments.   Potential contributors may wish to 

consult www.valuecompetition.typepad.com/value_competition/2016/03/business-ethics-as-the-
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ascendant-spirit-of-our-time.html for a source that contains arguments similar to those that will be 

included in the essay. 

 

We encourage all submissions that respond to the call and to the theme of business ethics as an 

ascendant worldview.  For purposes of clarification, not exclusion, we note our interest in papers that 

address the following questions: 

What are the implications for business ethics scholarship and practice of understanding business 

ethics as an ascendant worldview, or ideology, that has played a central role in the creation of the work 

culture and the material culture of modernity, and that is in turn has been reinforced by those cultures?  

How does this “ascendant world view” approach contrast with business ethics understood as the 

application of a general approach to ethics to business? 

 Should positive and normative explorations of a critical understanding of business ethics as an 

ascendant worldview be devoted to carrying forward major critical traditions of the past few hundred 

years, such as Kant's effort to detach morality from teleology, Marx's left-wing critique of ideology, 

Nietzsche's critique of resentment, and feminism's critique of male rationality?  To disrupting, or 

flipping, these critical traditions?  To articulating an eclectic, contingent relationship to critical 

traditions?  Or to superseding these critical traditions in favor of other approaches such as a return to 

classical, pre-modern philosophical traditions? 

 Should we be trying to teach business ethics, defined as an ethic of self-discipline and 

achievement, to a broader audience, including high school students, children, non-managers, and other 

non-elites?   

 Should we aim for a general acceptance of different temperament-based ethics, including 

business ethics, with a concomitant criticism of general ethics?  

 What are the practical prospects for the rise in business and other work settings of a 

psychologically-oriented, sanguine ethics that places a greater emphasis on friendship, love, and beauty 

than productivity-centered business ethics does?  Can one make such a sanguine ethic practical rather 
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than utopian; if so, does it become no more appealing normatively than business ethics, or any other 

temperament–based ethic?  
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SUBMISSION INSTRUCTIONS 

Authors are requested to submit a 5-10 pp. paper outline and prospectus to guest editor Wayne Eastman 

(weastman@business.rutgers.edu) by March 1, 2017. 

mailto:gerdev@duq.edu


 

 

The guest editor will review submitted papers and, in consultation with the journal editors, determine 

where accepted papers will be published based on fit with the journal's editorial aims. The final versions 

of submitted papers should follow the journal’s guidelines for authors:  

shttps://www.pdcnet.org/bpej/Submission-Guidelines) 

March 1, 2017: Submission of paper outline and prospectus to the Special Topic Forum 

April 1, 2017: Invitations to authors to submit full papers 

May 1, 2017:  Submissions of full papers to the Special Topic Forum 

June 1, 2017: Reviews; invitations to authors to revise and resubmit 

August 1, 2017: Revised papers submitted to the Special Topic Forum 
 
October 1, 2017: Delivery of accepted contributions by the guest editor to the Journal 

https://www.pdcnet.org/bpej/Submission-Guidelines

